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Menti 1

Hur ofta anvander
du chatbotar i ditt

arbete som
kommunikator?
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Product managers: How often do you use a chatbot like
ChatGPT, Perplexity, Claude, or Gemini to help you with work?

You can see how people vote. Learn more .
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Kommunikation utan
djup forstaelse for

malgruppen resulterar i

tomtebloss
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Pa Vinnova.se hittar man ca 2800

traffar pa sokningen "verktyg”, verktyg
som sallan anvands.




Vad behdéver vi for att undvika tomtebloss? PR @i

1. Fokuserar vi pa ratt sak att paverka?

2. GOr vi ratt saker for att paverka?

3. Har vi ratt férvantningar pa sakerna vi gor?




Fokuserar vi pa ratt sak
att paverka?
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ffektivisering
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Jonas Tannerstad lovat att ata upp sin
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Vissa beteenden har
storre effekt an andra.
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Prompts for att hitta ratt sak att

forsoka paverka

Jag arbetar som kommunikator inom
[omrade] och ska planera en kampanj
for att gora nagot at [er utmaning], vilka
malgrupper och vilka beteenden borde
vi forsoka paverka?

Du ar en expert pa beteendeforandring,
vilka beteenden bor dka for att
utmaningen [er utmaning] ska hanteras?

Vad kan fa [er malgrupp] att minska/6ka
[er utmaning]?
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Menti 2

Vilken férandring
forsoker du skapa

just nu i din roll som
kommunikator?




GoOr vi ratt saker for att
paverka?




FN ar med pa taget

“Beteendevetenskap hjalper
oss att diagnostisera hur och
varfor manniskor gor de saker
de gor, vilket kan vara
avgorande for att utforma mer
effektiva program och policyer
och minska byrakratin.”
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Antonio Guterres, FN:s
generalsekreterare



Menti 3

Hur arbetar du for
att forsta varfor din

malgrupp gor de
saker de gor?




kiva

Hey Kristen,

1 saw you started an application with us - the first big step in
receiving your Kiva loan! Applying for a business loan can be a
daunting task, and it doesn't have to be that way.

To make your application process easier and give you tools for

success, I invite you to take advantage of some best practices, which
can be found on our Borrower Hub.

All set to go? Just follow the link below to continue.

Continue My Application

Don't hesitate to call me at (123) 456-7890 or email me at
emmaz@advisors.kiva.org if you have any questions along the way.

Cheers,
Emma

kiva

Hey Kristen,

I saw you started
receiving your Kivi
daunting task, an Y.

e you tools for
best practices, which

To make your app
success, I invite vy
can be found on our Borrower Hub.

Keep in mind that you have until 10/20/16 to submit your application.

All set to go? Just follow the link below to continue.

Continue My Application

Don't hesitate to call me at (123) 456-7890 or email me at
emmaz@advisors.kiva.org if you have any questions along the way.

Cheers,
Emma

kiva

Hey Kristen,

1 saw you started an application with us - the first big step in
receiving your Kivi n can be a

0 make your a ou tools for
ccess, 1 invite y practices, wh

0 submit your

However, if you submit your application by 10/14/16, I'll move it
the front of the line!

All set to go? Just follow the link below to continue.

Continue My Application

Don't hesitate to call me at (123) 456-7890 or email me at
emmaz@advisors.kiva.org if you have any questions along the way




Prompts for att skapa hypoteser | <
kring hinder

Vad hindrar [malgrupp] fran att goéra
[beteende]?

Hur kan jag ta reda pa vad som hindrar
[malgrupp] fran att gora [beteende]?

Hjalp mig skapa ett utkast pa en enkat
och en semistrukturerad intervju som
undersoker vad som hindrar [malgrupp]
fran att gora [beteende]?



Har vi ratt
forvantningar pa

sakerna vi gor?




Lat din malsattning styra kommunikationen PR &

* Hog malsattning — din kommunikation maste
|6sa manga av de hinder som malgruppen star
infor.

e Lagre malsattning — din kommunikation
behover |0sa ett fatal hinder om som
malgruppen star infor.



Lat din malsattning styra kommunikationen R R anser
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Sammanfattning

* Tomtebloss ar insatser som saknar
forstaelse for vad som hindrar
malgruppen.

e Chatbotar ar utmarkta bollplank
for att skapa hypoteser kring vad vi
ska paverka och vilka hinder vi
maste adressera.

* | kursen arbetar vi praktisk med ett
par chatbotar for att hitta hinder.
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